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eEurope;
Threekey activities

°* Accelerating the appropriate legal
environment

° Supporting new infrastructure and
services

°* Open co-ordination and
benchmarking




A cheaper, faster and secure
Internet

° Reductions in internet access tariffs
through competition and unbundling of
the local loop

° Faster internet for researchers and
students

°* Secure networks and smart cards (inc
IPV6G)




Investing Iin People and SKills

° European youth into the digital age
(access In schools and connectivity
between schools and research networks)

°* Working in the knowledge based
economy - education and training for new
roles

° Participation for all in the knowledge
based economy - fighting info-exclusion




:

" Stimulate the use of the Internet

°* Accelerating e-commerce

°* Government online: electronic access
to public services

°* Health online
° Digital content for global networks
° Intelligent transport systems




Health Online:

A matter of strategic
Importance

° notes the Member State administration Is the key
actor in achieving the objectives set out in the Health
Online action.

° underlines the strategic importance of full
exploitation of new information technologies In
the public administration of health.

°* emphasises the benefit to the citizen.




Five Target Actions

°* Member States:
— the implementation of an infrastructure
°* Member States and the European Institutions:

— Best practices in eHealth identified and
disseminated

— Quality criteria for health websites.

— Data networks will be established to assist with informed
healthcare planning in Member States.

— Communication on legal and Quality aspects of
eHealth will be drafted to clarify which existing legislation
has an impact on eHealth, and address quality criteria for
health related websites




Target Action:
A Set of Quality Criteria for
Health Related Websites

°* On June 7-8, 2001, Directorates General Information Society
and Health (INFSO) and Consumer Protection (SANCO) held
a workshop in Brussels to discuss « Quality Criteria for Health
Related Websites. »

°* The workshop gathered experts, Member States
representatives and Commission officials.

°* Results:

— draft Guidelines on Quality Criteria for Health Related
Websites

— eHealth website




ODbjectives of the guidelines:

°* To draw up a commonly agreed set of
simple criteria which may act a
guidelines to basic good conduct In

the development and maintenance of
health related websites

°*°To support MS In 1mplementing
quality assurance for health websites




Transparency and Honesty

e Transparency of provider of site - name, physical
address and electronic address of the person or
organisation responsible for the site.

e Transparency of purpose and objective of the site
(including any commercial purposes).

e Target audience clearly defined (further detail on
purpose, multiple audience could be defined at
different levels).

e Transparency of sources of funding for site
(grants, sponsors, advertisers, non-profit,
voluntary assistance).




Transparency and Honesty
of Health Related Content

°* Transparency of the health related objectives of the
provider of the information, including the purpose and
objective of content provision should be clearly defined
and stated.

°* Where advice or information on particular conditioned,
lifestyles or medications is given funding from producers of
products implicitly or explicitly endorsed should be
transparent to the site user.




Authority

e Clear statement of sources for all iInformation
provided and date of publication of source.

e Name and credentials of all
human/institutional providers of information

put up on the site, including dates at which
credentials were received.




Authority for Health
Related Content

°* Where a policy of using only accredited medical
professionals to generate content Is adopted this
should be clearly stated and adhered to.

°* Where a mixed group of content providers Is used
(medical professionals, journalists, personal testimony

...) the category of content provider of each Iitem
should be clearly identifiable.

°* Where scientific evidence is adduced the sources of
such evidence should be easily identifiable to the
user.




Authority for Health
Related Content

°* Where a medicinal product is recommend the EU
legislation on Medicinal Product advertising should be
adhered to, and any information documents
authorised by a regulatory authority should be made
available to the site user

Where advice Is offered the site provider should
always include a reminder that internet based
advices, whether personalised or not, cannot replace
a face to face visit to a healthcare practitioner.




Privacy

* Privacy, security and confidentiality policy
and systems to be clearly defined,
Including required gpt-in for the storage of
any personal data.




Privacy of Health Related
Content

®\\Vhere any health related information IS
gathered from the site user, the
requirements of Directive 95/46/EC, In

particular article 8, should be carefully
assessed and full compliance assured




Currency

e Clear and regular updating of the site, with
up-date date clearly displayed for each
page and/or item as relevant.




Currency of Health related
Content

 Where specific health related data are
provided the relevance of such content
should be regularly verified..




Accountability

 Accountability - user feedback, and
appropriate oversight responsibility (such as a
key quality compliance officer for each site).

Responsible partnering - all efforts should be
made to ensure that partnering or linking to
other websites is undertaken only with
trustworthy individuals and organisations who
themselves comply with relevant codes of
good practice.

Editorial policy - clear statement describing
what procedure was used for selection of
content.




Accountability for health
related Content

e \Where specific health related user feedback
IS provided by the site, particular where
personalised medical advice Is offered,

every effort should be made to ensure that
such advice Is bona fide and that advisors
are suitably qualified to offer advice.




Accessibility

» Accessibility - attention to guidelines on
physical accessibility as well as general

findability, searchability, readability, usability,
etc.




Accessibility for Health
related Content

°* Where a particular type of audience Is
targeted (eg children) the presentation
and content of information should be

assessed on the basis of the chosen target
audience.




For more information, news updates, and
other activities concerning eHealth,
go to

http://europa.eu.int/

Information_society/
eeurope/ehealth/
Index_en.htm




